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Urbane
Reflecting the contemporary Australian
lifestyle, the Urbane collection
achieves a simple sophistication
and enduring quality, making
it a compelling choice
for your home.

CAROMA CLEANFLUSH®

A CLEANER CLEAN HAS ARRIVED
The unique rimless design from Caroma delivers a breakthrough flush solution and includes
the following innovative flush and flow technology:

Sculpted Flow
Contour for superior
washdown

Innovative Flow
Splitter for optimum
wash coverage

Flush flow matched in
performance to our
optimum sump design

Flow balancer
that controls and
directs the flush

The result is the ultimate flush and washdown performance,
creating a more hygienic, optimum bowl clean.

See the flush in action or the full Cleanflush range
and specifications, visit caroma.com.au

Urbane Cleanflush
Invisi Series II®
Wall Faced Suite

Urbane Cleanflush
Wall Faced Suite

Equipped with
all the tools you need!
Download the Caroma Plumbers’
Handbook App today, or enter

www.plumbershandbook.com

into your device’s internet browser

Tradelink Support Centre
1051 Nudgee Road, Banyo Qld 4014
Locked Bag 71, Virginia BC Qld 4014
Phone 07 3260 9777
Fax 07 3260 9750
To find your nearest branch
please visit:
tradelink.com.au
or call 1800 PLUMBING
Not all products advertised in this issue
will be stocked by your local Tradelink
branch. However, if you are interested
in a particular item, orders can be easily
arranged. All information was correct at the
time of printing.
The opinions, advice and information
contained in this publication may not
necessarily be those of Tradelink Pty
Limited. They are solely offered to provide
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does not invite any person to act or rely
upon such opinions, advice or information.
Tradelink excludes liability for any such
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should rely on their own enquiries in making
any decisions about any of the products or
services referred to in this publication.
Tradelink is a trademark of Tradelink Pty
Limited ABN 29 000 003 832 trading as
Tradelink Plumbing Centres and a member
of the Fletcher Group of Companies.
© 2017 Tradelink

From the Editor.
Welcome to the autumn 2017 issue of
Tradelink’s Unplugged magazine, which
is jam-packed full of the latest products,
handy info to run your business and
other great reads like these…

Can’t seem to get your credit card
interest back under control? Then you
won’t want to miss the handy tips from
our ‘plumber from the trenches’ Matt
Reynolds on page 30.

Tradelink team members recently
took part in the Legacy Backyard
Assist program to give two widows of
Australian Defence Force veterans a
backyard makeover. Read the story on
page 7 to find out more.

As a small business owner, hiring new
employees can be a big expense. Read
our guide for retaining your employees
for longer on page 28. And on page 31,
we’ve got the scoop on mobile payment
systems and how they can benefit your
business.

We caught up with Craig Brown, General
Manager at Westside Plumbing Group to
find out what makes him tick. Read his
story on page 10.
If your customers are all about
sustainability, they'll love the energy and
water efficient Zip HydroTap range. Find
out more about the range on page 18.

We’re always keen to know what you
think, so drop us a line at marketing@
tradelink.com.au with any feedback
or ideas for stories you’d like to see in
Unplugged.
Until next time,
Ed.
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Do you like us?
Then like our Facebook page!
We promise we won’t post useless boring stuff like
what we ate on smoko or lame selfies … but we do
promise to share promotions and sales, the latest industry updates
and a few funnies.
Find us at facebook.com/tradelinkplumbingcentres, or simply
type ‘Tradelink Plumbing Centres’ into your Facebook search bar.
Cover image: Courtesy of Master Plumbers’
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Jade
paves the
way for
female
plumbers
Laser Plumbing
Apprentice Jade
Morris is setting
a strong example
for the next
generation of
female tradies.
In 2011, there were just 638 female
plumbers and 1,432 female electricians
registered in Australia, representing
less than 2% of the workforce in trade
industries. And, despite an increasing
awareness of the threat of skilled trade
shortages looming with the retirement
of baby boomers, there has been little
change in the numbers of women
entering these trades since the 1980’s.
In a period of trade labour shortages
and successful government initiatives to
boost the numbers of apprenticeships,
why hasn’t the industry seen an increase
in the number of women entering
trades?
Managing Director of Laser Group,
Steve Keil reckons that the option of
trades and apprenticeships as a career
choice needs to be promoted from early
childhood.
“If we are to turn around the
current deficit of people taking on
apprenticeships and make a career in
the plumbing and electrical industries
an option for young women, we need
to change the dialogue which creates
the labour market divisions between
women’s and men’s jobs.”
AUTUMN 2017 PAGE 5

As Australia’s largest network of
plumbers and electricians, Laser
Group has over 1,500 trade qualified
employees with over one third currently
completing their apprenticeships. One
of these apprentices is 18 year old Jade
Morris from Sale in East Gippsland,
Victoria.
Jade had wanted to learn a trade for
a while and after completing work
experience with Laser Plumbing Sale
and, with her family, friends and
teachers’ support, she decided that
plumbing was the trade for her.
Now employed by Laser Plumbing
Sale, and conducting her training with
Federation Training in Yallourn, Jade is
one of the 2% of female plumbers in
Australia and represents the future of
trades in Australia.
One year into the apprenticeship, Jade
is still to find one skill in plumbing she
favours. “I am learning something new
every day and am now understanding
why things are done the way they are.”
Managing Director of Laser Plumbing Sale,
Dan Smolenaars sees hiring women in the
trades as bringing new skills to the job.

“Women view jobs differently to men
and, onsite, this can be a great asset.
With Jade, we assessed her attitude
and attentiveness in comparison to
other work experience students we
had throughout 2015 and found her
to be the best cultural fit for our team.
Whilst all workers have their strengths
and weaknesses, we chose to focus on
the strengths that Jade brought, which
included her willingness to learn.”

Jade to motivate other young girls
thinking about taking on a trade for a
career.
“Go for it, and don’t let anyone say you
can’t do it”.

Jade's confidence has continued to
increase and she has impressed her peers
with her progress and ability to learn on
the job.
“I get treated the same as everyone else
on the job which is great,” says Jade.
It is this experience as well as the support
she receives from her team mates,
teachers and family which encourages
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Acoustic Pipe
Available exclusively at your
local Tradelink branch
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Tradelink takes part in
charity backyard blitz!
Tradelink team members recently took part in the Legacy Backyard
Assist program to give two widows of Australian Defence Force
veterans a backyard makeover.
Two crews of Tradelink team members
recently switched their work-wear
for gardening gear to take part in
the Legacy Backyard Assist program.
Teaming up with the Australian Defence
Force, Tradelink team members helped
transform the backyards of widows Mrs
Rosemary Baker and Mrs Olga Reynolds,
whose husbands served in the Australian
Defence Force.
Organised by Legacy – a charity that
provides services to Australian families
of Australian Defence Force veterans
who have died or become incapacitated
either during their service or after – the
Backyard Assist program aims to provide
safe, accessible and low maintenance

yards for Legacy families. The program
focuses especially on assisting elderly
and isolated dependants who don’t have
regular access to support.
The Legacy Backyard Assist program
began in 2015 when a group of
Corporates from the South-East
Queensland area suggested a new
practical and meaningful way to help
Legacy families. From its humble
bi-annual beginnings, the program has
quickly grown and is now hosted several
times a year. This year will be the biggest
for the program yet, with 13 families.
The recent Backyard Assist programs
for Rosemary and Olga took place over
two separate days in the middle of the

Brisbane summer. Despite the extreme
heat on both days, the combined teams
of Tradelink and 6RAR poured their
all into transforming the backyards.
Marketing Assistant, Tash Argent – who
participated in the first Backyard Assist
for Rosemary – says she and other
Tradelink team members were proud to
take part in the program.
“Being part of the Tradelink team helping
Mrs Baker was one of the most rewarding
experiences I have had. Being able to
achieve so much in a day and seeing the
huge smile on her face made me proud
to be a part of the program,” says Tash.
Tradelink General Manager, Tim
Broxham, says supporting the local
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community is something we’re passionate
about and will definitely be doing more
of.
“Community involvement is a key part
of where we are and where we want to
be,” says Tim. “Engaging and involving
ourselves in projects like the Legacy
Backyard Assist program allows us to give
back to the communities and regions we
serve.”
Legacy CEO, Brendan Cox says
the program is a fantastic way for
organisations like Tradelink to get
involved and make a difference to the
lives of the families of veterans.
“The Legacy Backyard Assist program
provides an opportunity for the
corporate community to truly
understand the impact of Legacy’s work
within the community they live,” said
Brendan. “Tradelink has embarked on a
partnership with Legacy and members of
the Australian Defence Force, where we
all share an experience with a family that
has given more than a country should
ask.”
Tradelink team members across
Australia will be taking part in a number
of upcoming Legacy Backyard Assist
programs throughout the year, so stay
tuned for further updates!
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Mrs Rosemary Baker
The recipient of the first Legacy
Backyard Assist program Tradelink
team members assisted with was
Mrs Rosemary Baker.
Rosemary is a Legacy widow who
sadly lost her husband Adrian to
cancer in 2013. Adrian served in
Vietnam in the 3rd Cavalry Regiment
and before he died, made sure
that Rosemary had a lovely home.
She still resides in that home
today. Unfortunately, Adrian cared
for the gardens and Rosemary
is now struggling to keep up the
maintenance.
To help her out, a team of Tradelink
Support Centre and Brisbane-based
branch team members, along with
soldiers from 6RAR worked together
to give the backyard a clean-up.
The team helped with a number
of tasks including washing walls,
weeding, mowing the lawn, trimming
vegetation, replacing broken
pipework, clearing debris behind the
garden shed and cleaning around the
pool area.
As a result of the team’s efforts,
the yard was transformed into
something much more manageable
for Rosemary. She was genuinely
grateful and touched by the efforts
of the team.

Mrs Olga Reynolds
The recipient of the second Legacy
Backyard Assist program Tradelink
team members assisted with was 87
year-old widow, Mrs Olga Reynolds.
Olga sadly lost her husband, Vietnam
veteran James ‘Jim’ Reynolds, in 2011
after suffering heart troubles as a
result of his service. Olga lived in her
current house with her late husband
for the 51 years of their marriage,
and a lot of the yard duties fell to
her after Jim’s return from Vietnam.
Unfortunately, as she is now suffering
from many health conditions, she is
finding it increasingly difficult to cope
with the work required to maintain it.
After Jim’s death in 2011, Legacy
was able to secure Olga a Gold Card,
which allowed her to get to and from
multiple health appointments. It was
her Legatee of almost 7 years, John
Dalton, who nominated Olga for
Legacy Backyard Assist, and he feels
that there is no one more deserving
of a helping hand.
A team of Tradelink’s Zone and
Regional Managers and soldiers from
6RAR worked together to transform
Olga’s front and back yards. The
team helped with a number of yard
duties including repairing leaking taps
and broken fences, replacing broken
stairs, levelling out the garden bed,
clearing debris and trimming trees
and vegetation. They even replaced
Olga’s old washing line with a brand
new one!
As a result of the Backyard Assist
program, Olga now has loads more
access to her yard and from what we
hear, she’s pretty stoked about it!

PLUMBER PROFILE

Craig Brown, Westside Group
We caught up with
Craig Brown, General
Manager at Westside
Group to find out
what makes him tick.
Tell us a little bit about yourself
and Westside Group.
Westside Group started out as
a mechanical services business
specialising in large commercial air
conditioning about 15 years ago. In July
2009, I was approached by the directors
with the idea of starting a commercial
plumbing company and by October
2009, the company had started, with me
tendering small commercial projects.
We have now grown to employ around
80 people including staff, plumbers and
apprentices and do multimillion dollar
projects such as shopping centres,
defence work, schools and hospitals.
We specialises in all hydraulic plumbing
services, mechanical services piping,
large poly pipe fabrication and
installations, industrial installations and
plumbing service work.
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What motivated you to choose a
trade?
I wanted to do a trade right through
my high school years. I started work
experience in the plumbing trade from
Year 10, and secured an apprenticeship
at age 16.
What do you enjoy most about
your work?
I really enjoy the continuous challenge
of winning new projects.
What has been your biggest
achievement and biggest
challenge?
My biggest achievement has been
building a company from nothing
to what we have today. My biggest
challenge has been winning enough
work to keep the business running
successfully, and the management of all
the people.
What is the best advice you have
ever been given?
I’ve been given two great pieces of
advice. The first is set yourself a goal
and don’t give up and the second is
don’t dream about it, work for it.

What do you get up to in your
spare time?
I love to spend my spare time with my
kids, going to Port Power games, playing
golf and relaxing up the Murray River
skiing or jetskiing.
Find out more about Westside Group on
their website westsidegroup.com.au

AUSTRALIA’S NUMBER ONE

CONTINUOUS FLOW HOT WATER BRAND

* Australian import stats 2016

*

A breakthrough in
rainwater filtration
Rain Harvesting’s new
pre-tank rainwater
filter, The Maelstrom,
offers the latest in
rainwater filtration
technology.

Rain Harvesting has developed a
breakthrough new high-flow, fine
filtration pre-tank rainwater filter –
The Maelstrom. The filter is ideal for
installation on rainwater tanks to collect
clean, filtered water.
The Maelstrom sets a new standard
for rainwater harvesting technology
through its unique u-shaped design,
incorporating a super-fine 180 micron
filter that can achieve high yields at flow
rates of even 10L/sec.

The filter directs the flow of leaves and
debris directly to the stormwater line,
allowing only clean, filtered water to
enter the tank.
Designed as a single point filter, The
Maelstrom is easy to install and low
maintenance. It can be installed on
a rainwater tank, wall-mounted or in
an underground in a pit, and can be
used where multiple downpipes are
connected to a single inlet line.

Key features
• Dual filtration levels – the primary
filter features a 2mm aperture and
the secondary sleeve filters down to
180 micron.
• The 180 micron filter screens particles
five times smaller than a standard tank
screen.
• Even at rapid flow rates of 36,000L /hr
(10L/sec), The Maelstrom retains at
least 88% water catchment efficiency.
• Reduces the hassle of regular cleaning
by self-flushing leaf and debris build-up.
• Blocks out sunlight to prevent algae
growth.
• Cleaner tank water reduces frequency
and cost of tank cleaning by lowering
sediment build up.
• The filter can be installed in a variety
of pre-tank locations both above and
in-ground.
• The base plate is designed to fit into
existing tank openings of 300mm,
400mm, and 500mm and can be used
to mount The Maelstrom on a wall or
in a pit.
• Sized to fit 100mm pipe, the
symmetrical 2-port design enables
versatile inlet and outlet options.

Raising rainwater
to entirely new levels.
Maelstrom, the most advanced filter we
have ever made, sets a new standard in
pre-tank rainwater filtering.

rainharvesting.com.au
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Santorini
A rock solid performer
for your kitchen.
DESIGN AND STYLE TIPS

Oliveri’s Italian made granite sinks are scratch
and heat resistant and made with 80% granite
and quartz particles and 20% acrylic resin.
The Santorini tapware is colour matched to pair
seamlessly with your sink.
Find out more at oliveri.com.au

Are you
using BEP
certified
PVC?
Why choosing BEP
certified PVC is the
smarter, safer choice.
A recent senate inquiry into nonconforming imported electrical cabling
and building boards containing asbestos
highlighted a major issue with product
compliance monitoring in Australia.
During the inquiry, Standards Australia
advised that it’s not their role to
ensure compliance of products and
WaterMark Conformity Assessment
Body (WMCAB) – the certifying body
that grants WaterMark certificates
– stated it’s not their function to
conduct spot-checks to ensure ongoing
product conformity. This means that
while products may claim they meet
Australian Standards, there is no
authority monitoring compliance on an
ongoing basis.
It isn’t possible to know just from
looking at a PVC pipe or fittings whether
it contains harmful substances – only
with expensive chemical analysis can
you know for sure. Some imported
fittings with the WaterMark logo have
been analysed and found to contain
poisonous and environmentally harmful
heavy metals such as lead, cadmium
and chromium that are banned under
Australian Standards.
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What’s more, if manufacturers take
short-cuts to boost profit by using PVC
resin manufactured in plants that use
dangerous banned materials, it’s unlikely
they will be detected.
So how can you protect your
reputation, public health and ultimately,
the environment? Easy! The Green
Building Council of Australia (GBCA)
has established the Best Environmental
Practice PVC (BEP PVC) audit and
certification scheme that manufacturers
can voluntarily subscribe to. BEP PVC
products also qualify for credit points
in GBCA’s Green Star rated building
projects.
The BEP PVC certification scheme
involves a thorough audit of the PVC
manufacturer’s plant and resin suppliers.
Auditors are involved at all stages
of production and not only review
documents, technical data sheets
and other records but also interview

management, workers and interested
parties and conduct factory inspections
to make sure BEP processes are being
followed to the letter.
Iplex Pipelines take certification and
best practice of products very seriously
and their PVC pipes and fittings are fully
BEP PVC compliant – so you can be sure
they are 100% free from lead, cadmium,
and other poisonous materials. Iplex
PVC pipes and fittings also qualify for
Green Star project credit points and
are Australian Made and warranted,
guaranteeing peace of mind and best
practice.
BEP PVC certified products are the
best and only practical way to protect
community health and the environment
– so, choosing them is a no-brainer!
Find out more about BEP PVC at
iplex.com.au and GBCA Green Star
ratings at new.gbca.org.au

Viega press-fit a perfect fit for
‘groundscraper’
Viega’s advanced press-fit plumbing systems
deliver water and heat for ‘New Work City’
groundscraper.
Forget New York City, ‘New Work City’
offers the ideal working space for the
21st century! ‘New Work City’ is a concept
where modern business meets luxury
lifestyle and cutting edge architecture,
and Germany’s largest office building,
‘The Squaire’ in Frankfurt brings this
concept to life.
Known as a ‘groundscraper’ due to
its medium-rise design that spreads
horizontally instead of vertically, The
Squaire, which opened in 2011, is located
directly on top of a train station adjoining
Frankfurt Airport. The building contains
everything workers need all under
one roof – offices, stores, restaurants,
conference facilities, doctors and even
a day-care centre – and boasts a length
that is twice the height of the Eiffel
Tower, measuring 145,000 square metres
of total floor area.

Squaire. Viega’s Sanpress Inox stainless
steel and Prestabo galvanised steel
press-fit piping systems were utilised in
the creation of the heavy duty piping
networks throughout the entire building.
Viega press-fit technology completely
replaces the need for brazing or welding
and allows Sanpress Inox joints to be
completed in around three to seven
seconds while eliminating heat, gas and
flame from the worksite. This improves
worksite safety and reduces installation
time, along with big enhancements in
joint performance and finish, which
helps reduce the risk, inconvenience and
expense of call-backs.

Made from premium grade 316 Stainless
Steel, the Sanpress Inox certified system
also offers the patented Viega Smart
Connect feature, which allows installers
to quickly identify any unpressed
connection during a pressure test. The
Viega cold pressing technology also
enables fittings to be pressed without any
time-consuming draining of lines.
Viega Sanpress Inox fittings can be
installed directly on-site and under
difficult conditions such as in tight
spaces alongside other assembly
sections. Installation can be completed
by just one person using the purposedesigned, battery operated power tool
and a range of pressing jaws to cater for
pipes between 15mm and 108mm OD.
This means the installation of extensive
piping systems – such as those inside
The Squaire – can be coordinated and
completed with greater work safety,
speed, cost efficiency and long-term
reliability.
For more info on Viega press-fit
technology, visit viega.com.au/about-us

Two sophisticated systems are integral to
the smooth functioning of the building
– the drinking water installation and
heating systems. These systems had
to be heavy duty enough to cope with
the demands of the building – which is
situated at the heart of Germany’s largest
air travel hub and required to service
thousands of people around the clock, as
well as work alongside a number of other
systems.
Such a large-scale project can be a
challenge, however Viega – a world
leader in press-fit pipe technology –
has extensive experience in providing
tailored, effective solutions for
international facilities such as The
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viega.com.au/About-us

1,500,000 SQFT OF
PREMIUM WORKING
CONDITIONS.
Thanks to a fast, safe and
easy to install piping system.
In the construction of a large-scale project like The Squaire in Frankfurt, you not only count on the
highest quality but also the highest efficiency: a combination effortlessly delivered by Viega. Our
high-grade piping systems Sanpress Inox for drinking water and Prestabo for heating installations
offer maximum reliability and can be installed with minimum effort. Viega. Connected in quality.

The Squaire, Frankfurt, Germany
© Architects: JSK; Photographer: HG Esch Photography

Unique technology, refreshingly
sustainable
Zip's innovative
and forward
thinking approach
to product design
and sustainability
means the Zip
HydroTap range
has taken a
quantum leap
forward.
The Australian-made Zip HydroTap
matches quality design with cuttingedge technologies to deliver pure
tasting, chilled, boiling and sparkling
water at the touch of a button. If that
isn’t enough, the Zip HydroTap is also
refreshingly sustainable.
With advanced energy efficiency and
best-in-class cooling technology, the
latest generation has taken a quantum

leap forward by using up to 53% less
energy than superseded models. And,
unlike water-cooled systems, the Zip
HydroTap air-cooled ventilation system
doesn’t waste a drop of precious water.

Enjoy your water with a crystal
clear conscience
The Zip HydroTap performs to the
highest standards of environmental
responsibility and sustainability, helping
your customers to reduce their energy
usage both at work and at home. In
fact, Zip has become the first to publish
an Environmental Product Declaration
(EDP) for an electrical product in
Australasia.

also sends the appliance to sleep when
the room goes dark.

Zip for a healthy planet
Zip is more than just environmentally
aware – they are completely and
genuinely committed to responsible
environmental management. As a result
of this dedication, Zip Industries has
become the first and only Australian
manufacturer to be accredited with the
internationally recognised standards
of ISO 14001 – Environmental Systems
Compliance, ISO 9001 – Quality
Management System and AS/NZS 4801 –
Workplace Health & Safety System.
Discover more at zipwater.com

Power saving, Power-PulseTM
Zip Power-Pulse technology maintains
stored boiling water to within 0.2°C of
set temperature, reducing the energy
needed to store water near boiling
point. Additional power-saving features
allow the Zip HydroTap to be turned
off completely for weekday or weekend
periods, and automatic power-down or
power-off control the device after two
hours of non-use. A hidden light sensor

BONUS
OFFER!
Discover Zip HydroTap’s
unique technology and
get a bonus cooler box!

Buy any
selected* Zip
HydroTap before
30 June 2017 and get your hands on
a bonus 75L Zip cooler box!
* Valid 20 March - 30 June 2017. Trade account customers
only. Offer applies to Zip HydroTap model numbers
HT1764, HT1703, HT1704, HT1705, HT1783 and
HT1784. All images used are for illustrative purposes only.
No rainchecks will be given. Stock levels may vary from
store to store but available by customer order. Bonus
Zip 75L cooler box is available strictly while stocks last. A
maximum of five bonus Zip 75L cooler boxes per Tradelink
transaction can be claimed during the promotional period.
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ONLY ZIP TECHNOLOGY
TRANSFORMS WATER INTO A FORM
YOU’LL INSTANTLY LOVE.

As world leaders in instant drinking water appliances, Zip invented the innovative HydroTap, the
smart and essential addition for every kitchen. Our integrated Australian-made appliance combines
patented PowerPulse™ boiling and Direct DryChilling with MicroPurity filtration technologies to
create pure-tasting boiling, chilled and sparkling water you will love in an instant.
When water is this convenient and irresistible you’ll love drinking more of it. We call this the Zip Effect.
To improve your hydration and your family’s well-being, discover more at zipwater.com

Quality ball valves
you can count on
TradeDoor
Tips

Now with 316 Stainless Steel levers and nuts,
Zetco’s 1050 series DZR brass ball valves are
even more versatile and reliable.

Assigning invoices to Projects

For nearly 20 years, Zetco’s 1050
WaterMarked and AGA approved
DZR brass ball valves have been the
plumber’s choice for superior quality
ball valves. Manufactured in Italy – the
home of high quality, reliable and
consistent brass valves – Zetco brass
ball valves have a strong reputation for
consistent performance and reliability
that stands out among the rest.

If you’re working on a big project and
want to keep track of your monthly
spend, the ‘Project’ tool in TradeDoor
allows you to easily collect invoices for
reporting or evaluation.
To create a Project in TradeDoor:
1. Click on ‘CREATE A NEW PROJECT’,
give your new project a name and
click the ‘Add’ button.
2. Once you’ve created the Project, you
can assign invoices to Projects directly
from the ‘Invoice Search’ screen.
Simply select a Project from the drop
down list to the right of the listings.
3. Continue until you have chosen all
relative invoices and select ‘Assign All
Above’ – just keep in mind that a single
invoice can’t be assigned to multiple
Projects.
4. To remove invoices from a Project,
select the invoice you’d like to
delete from the Project and click the
‘Remove’ button.
Once a Project has been created and
invoices assigned, you can view details
such as purchased product quantities,
average price paid over the life of the
project and even a project’s monthly
expenditure.
Too easy!

Need more help? Check
out the TradeDoor Online
Help or call 1800 676 168.
Not on TradeDoor yet? Talk
to your Account Manager
about signing up for FREE
today!
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Over the years, Zetco has expanded
their range to add new features and
benefits, pioneering innovations such
as different end connections, lockable
levers, underground adapters, DZR
brass levers and recently, press-fit ends
to give you greater peace of mind.
Recently, Zetco has upgraded the levers
on the 1050 series to make the ball
valves even more robust and capable of
performing under the harsh Australian
conditions. As an industry first, the
lever and nuts are now manufactured
from 316 Stainless Steel, making the
1050 series even more versatile and
improving operation and performance.

The Stainless Steel lever allows the
valve to be used in humid coastal
environments and plant rooms as well as
hot and arid conditions, which puts the
valve truly in a class of its own. While
other manufacturers utilise lower grade
304 Stainless Steel for their levers and
nuts, Zetco’s research revealed that 304
fails to stand up to tougher conditions,
so they selected the higher grade 316
Stainless Steel. What’s more, with the
1050 series you can request a 316
Stainless Steel ball for really aggressive
applications.
The 1050 series fitted with SS316 lever
is available now at Tradelink. To find
out more, get in touch with your local
Tradelink branch or visit zetco.com.au

Tested
WaterMarked to AS 1628
Suitable for potable water
Dezincification resistant brass
PN 16
 Untested
 Not WaterMarked
 Not suitable for potable water
 Standard brass
 Low PN ratings

Is it worth the risk?
With Zetco’s new range of tested DZR brass swing check valves,
licenced plumbers can be assured that they are fulfilling the
requirements of AS 3500. Available now in sizes 15mm to 100mm.
Full specifications are available at www.zetco.com.au

IAPMO WM-022360
AS 1628

AUSTRALIAN REGISTERED DESIGN 14976~14984/2013

Quality
ISO 9001

Innovative
Valve Solutions

1300 659 639
enquiries@zetco.com.au
www.zetco.com.au
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Stylish tapware for
the budget conscious
The sleek new
tapware from Stylus
delivers style that
won’t break the bank!

modern designs that won’t break the
bank:
• The Flare range offers a sleek,
modern flat paddle handle design.

Stylus has developed a new range of
tapware that blends simplicity and
functionality with contemporary designs
that will suit any bathroom or budget.

• The Blaze Pin range is characterised
by its pin handle, making it a popular
choice for ease of operation.

The four new ranges – Flare, Flame,
Blaze and Blaze Pin – feature sleek,

The new tapware ranges feature solid
brass construction, a durable chrome
finish and 5 year warranties.

• The Flame range features an angular,
European inspired design aesthetic
that is practical yet contemporary.

• The Blaze range offers great value
and good looks for anyone looking for a
simple yet functional design.

With Stylus’s high quality design and
manufacturing, your customers can rest
assured that they are getting a product
they can rely on and you can rest easy
knowing that you won’t be getting a callback! Now that’s what we call a win-win!
The new Stylus tapware ranges are
available to order from your local
Tradelink branch.

Left to right: Flare Basin Mixer, Flame Basin Mixer, Blaze Pin Basin Mixer, Blaze Basin Mixer.

Gas, Electric, Fixed & Portable

Heating Solutions
Available now at Tradelink.

Take Advantage Of The

BROMIC SMART-HEATINGTM
FREE DESIGN SERVICE

www.bromic.com.au
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The future for hot
water systems on
show at ISH 2017!
Stiebel Eltron is moving
towards decentralised
hot water systems with
their latest innovation,
recently showcased at
ISH 2017.
According to ABS statistics, around
two-thirds of Australia’s population lived
in a capital city at June 2015. As more
and more Australians gravitate towards
cities, and land becomes more scarce,
multi-residential buildings will become a
key source of housing for many Aussie
city-dwellers.
In order to maintain a comfortable
lifestyle, residents of multi-residential
buildings need to be provided
with maximum space in their living

environments. Electric
instantaneous hot water
heaters can help unlock extra
space, and reduce energy
use and running cost.
Being small in size, a
compact decentralised hot water system
can help free up space and can be
installed close to where the water will
be used. This eliminates dead legs and
reduces ongoing costs.
The latest innovation in decentralised
hot water systems, the DHE Touch and
DHE Connect electric instantaneous hot
water system ranges, were introduced by
Stiebel Eltron at ISH 2017 – the world’s
leading trade fair for innovative bathroom
design, energy-efficient heating and airconditioning technologies, and renewable
energies – held in Frankfurt, Germany
from 14 to 18 March.

In the spirit of their motto, ‘Welcoming
the Future’, the German manufacturer
of heat technology products showcased
their concept of the house of the
future, featuring the ‘future-proof’ new
DHE Touch and Connect ranges to ISH
attendees.
The new DHE Touch and DHE Connect
ranges are built for the future with
smart water and energy management
features via App and WLAN that offers
energy, water and CO2 savings, as well
as integrated radio and weather forecast
features.
To find out more, visit stiebel.com.au

UP TO

74%

ENERGY SAVING
COMPARED
TO ELECTRIC STORAGE

Innovation by
ST IEBEL ELTRON
Designed for Australian conditions by Germany’s
market leader, STIEBEL ELTRON’s new range of hot
water heat pumps presents state-of-the-art technology:

CURRENT

IMPRESSED ANODE

QUIET
NEW ENCASED
COMPRESSOR DESIGN

WWK 222 (H) & WWK 302 (H)
›
›
›
›
›
›

Energy efficient thermal system to create hot water
Profitable investment thanks to Government rebates
Ideal to operate with a solar PV system
Smart packaging for easy transport and installation
Maintenance free anode for hard and soft water
Available in two tank sizes: 220 litres and 302 litres

STIEBEL.COM.AU
OR 1800 153 351
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GERMAN

ENGINEERED

HIGH QUALITY
STIEBEL ELTRON DESIGN

EASIER

TRANSPORT

HORIZONTAL TRANSPORT
AND QUICK INSTALLATION

Cut the
cord!
DEWALT’s range of
trade-quality cordless
power tools offer top
performance and
durability you can
rely on.

Trimmer also features a fast-loading
0.080-inch, dual-line, bump-and-feed
string head for complete control over
the size of line required.

Leaf Blower
Ideal for path and lawn clearance in
small to medium outdoor spaces, the
DEWALT Leaf Blower is lightweight
and compact, weighing in at only
3.2kg. The tool also comes with an
ergonomically-optimised handle and
integrated overmold for superior user
comfort, and brushless technology to
ensure greater runtime and longer life.
A low noise output of only 56dB makes

the tool perfect for use in residential
neighbourhoods and restricted areas.
Another great feature of the Leaf
Blower is a variable trigger and speed
lock, which gives you the flexibility to
maintain a consistent blow rate at any
point on the trigger spectrum.

Hedge Trimmer
The DEWALT Hedge Trimmer is
compact and its lightweight design
offers 55cm dual-action, laser-cut blades
with 19mm cutting gap and hardened
steel. The wrap-around auxiliary handle
provides a comfortable grip in multiple
orientations.

When you’re on the job, you want tools
that you can rely on. DEWALT’s range of
cordless power tools offer outstanding
performance and durability, so you can
focus on the important stuff: getting the
job done!

DEWALT 18V landscaping range
DEWALT has expanded its line-up of XR
lithium-ion tools with the introduction
of the first cordless landscaping range
for tradies and landscaping contractors.
Exceptionally durable and suitable
for constant daily usage, the String
Trimmer, Hedge Trimmer and Leaf
Blower are the first products to be
launched in the new category. The
lightweight, versatile and compact
tools use a high-capacity XR 18V 5.0Ah
lithium-ion battery pack for longer life,
greater performance and extended
runtime.
Expanding the existing line-up of
XR cordless tools to a landscaping
environment provides tradies and
landscapers with a versatile, lightweight
and durable solution to manage green
spaces on the jobsite. These tools are
easy to maneuver thanks to the hasslefree push button operation – saving you
valuable time clearing up at the end of
the working day.

String Trimmer
Designed specifically for tradies,
DEWALT’s String Trimmer offers a
high rate of torque and cut from
the brushless motor, and a choice
of two speeds for either increased
performance or extended battery
life, controlled by the operator using
the variable trigger switch. The String
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Top to bottom: DEWALT String Trimmer, DEWALT Leaf Blower, DEWALT Hedge Trimmer.

18V ROTARY LASERS

W
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Keep your employees from
looking for greener pastures
Good employees are
worth their weight in
gold – our handy tips can
help to make sure they
stick around!

Finding the best person for any job
can be a real hard slog. So when you’ve
landed yourself a keeper it can be a huge
pain in the behind to have that person
call it a day.
Your old man might have had one job
his entire working life, but that’s almost

unheard of these days – so you’ve got
to expect some kind of staff turnover.
But not to fear, there are some things
you can do to help prevent your staff
wandering off to look for greener
pastures!
First off, you need to make sure the
person you’re employing is right for the
role. It’s not just about them having the
right piece of paper or experience, it’s
about the kind of person they are too.
Will they fit in with other employees?
Do they have the right attitude towards
customers?
Second, how do you plan on showing
them the ropes? If you throw them in
the deep end on their first day without
any training on your systems and
methods, then you’re setting them up
to sink, not swim. And if they sink, you
won’t be happy and they probably won’t
want to stick around. So make them
feel welcome – introduce them around,
take them through any procedures
or policies and let them follow you or
someone else around for a day or two.
Third, pay them what they’re worth, be
competitive, and give them a pay rise
every now and then. Let your employees
know what they have to do to earn that
pay rise, so they know what to aim for.
There’s nothing wrong with providing
some small perks either – it could be
anything from an early finish on a Friday
to movie tickets or a case of beer at
Christmas. Whatever you choose, make
sure it’s something they’ll value.
Keeping your staff working and happy
should be something that’s always on
your radar. Let them know they can
come and have a chinwag with you any
time about anything. That way if there’s
a problem, you’ll be in the box seat to
solve it.
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Choosing the right social media
network for your business
Thinking about using social media to promote your business? Read our handy
guide to find out which networks are best for your business.
Most businesses, big or small, are dipping
their toes into social media these days
– it’s a great low-cost way to reach your
customers and potential customers. But
before you get started, it pays to have
a good think about which social media
networks are right for your business and
your customers:
1. Where do your customers hang out
online? That’s where you want your
business to be too.
2. Where do you hang out online?
If there’s a network you enjoy using,
you’ll be more likely to get on there
and keep it up to date.

Social media networks
So what are each of the different
platforms used for and who can you find
there? Glad you asked!

• Facebook This is the biggest social
network with over 1.8 billion active
users. So it’s a good place to share
updates online and entertain your
followers.
• Google+ This Facebook alternative is
a favourite of the tech-savvy crowd of
professionals.
• Instagram It’s all about the photos on
Instagram – a picture really can speak a
thousand words.
• Tumblr This a favourite amongst
people in their teens and twenties and
is all about artsy interesting content.
• Twitter With only 140 characters to
get your message across, you have to
keep it short and sharp.
• Pinterest This platform allows users
to save and display content like a digital
pinboard, which makes it a popular
platform for women.

• LinkedIn This site is all about careers.
If someone is looking at you on
LinkedIn it’s because they want to work
for you, not because they want to buy
from you.
• Video networks, such as YouTube
Don’t make a video network your only
choice, support it with another social
media network that you can promote
your YouTube presence on.

Make sure it counts
Whatever social media you choose, be
active and measure your success. Are
your followers increasing? Are they talking
about you online or sharing your posts
with others? Is your activity converting to
sales? If the answer is yes, then keep it up!
Social media is a fun and effective way to
get your customers engaged with your
business – so what are you waiting for?

Persuasive body language
Convince your customers
to come around to your
way of thinking using
body language!
If you want your customer to come
around to your way of thinking – whether
it’s a new improved hot water system
you’re trying to sell them on, or you’re
trying to convince them of the merits
of a ceramic disc over a jumper valve –
mimicking their body language might be
the key!
Body language includes a range of
postures and movements such as the
way you stand, your facial expressions,
your gestures and your eye movements.
Sometimes you know you’re doing them,

other times you don’t. These postures
and movements send a message to
the person you’re interacting with and
according to Noah Goldstein – one of the
world’s experts on persuasion – if your
body language imitates your customer’s,
it could increase your chances of closing
the sale.
This theory isn’t something he’s just
dreamed up. It’s come from research
conducted in a retail setting. The
research says, sales people who subtly
mimicked customers’ speech and
behaviour were more successful that
those who didn’t.

Here are the stats:

• 61.8% purchased products
from non-mimickers.
The difference in this particular
study might not seem that
enormous but it’s big
enough to make you
stop and think. If a
change to your body
language can boost
your turnover by
17%, that’s worth
considering, isn’t it?
It’s a small change
and won’t cost you
anything. So, why
not give it a go and
see what happens!

• 78.8% purchased products from
mimickers.
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Cutting short credit
card catastrophe
Our ‘plumber from
the trenches’ Matt
Reynolds explains how
to get your credit card
interest back under
control.
You’d be hard pressed to find someone
who doesn’t enjoy the convenience of
a credit card. We all proudly swipe for
fuel and tap for fish ‘n chips because
who doesn’t love racking up a few
cheeky frequent flyer points while using
someone else’s money? And then the
dreaded bill arrives.
Financial institutions generate big profits
from credit card fees and charges. These
can range from international transaction
fees to late payment fees. So chances
are, if you’ve tapped more than a handful
of times, you’ve been hit by a charge you
might have glossed over in the fine print.
The most costly credit card fee is, not
surprisingly, interest. Interest is a penalty
that’s triggered when you miss a payment
and is levied against the balance of your

account. A fee breakdown can be found
on your statement – this should be
checked every month as interest rates as
high as 20% are not uncommon.
Credit card accounts are designed
so interest is easily and unknowingly
triggered. Undoing those interest triggers
is simple, but not commonly understood.
Believe it or not, paying your account off
in full and on time as it appears on your
statement may not actually stop interest
accumulating against your name.
Once interest is triggered, the only
way to stop the charges is to pay your
credit card account down to a zero
balance. If you use your card in the time
between statement issuance and account
payment, the interest will not stop – even
if you pay your bill in full and on time –
because your account never actually
zeros out.
Clearing interest triggers isn’t impossible.
Just make sure you follow these steps:
1. Stop using your card for at least three
days.
2. Login to your account and pay off the
entire balance (this is different from
a statement. You must look at the live
balance and pay that off entirely).
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3. Do not use your card for another five
days.
4. Call the bank to ensure that interest
has been reset to 0%.
Credit card transactions can often take
several days to appear against your
account, so it’s important that you allow
for the above time frames as the bare
minimum and speak with a representative
from your bank to confirm your interest
has been reset before tapping or swiping
again. Take it from someone who knows,
if a random transaction shows up in the
process of clearing the account, your
card won’t zero out and interest will
continue to accumulate – which means
you have to repeat the whole process
again!
Business magnate and billionaire Warren
Buffet offers this advice on credit cards:
“The biggest suggestion I have is to avoid
credit cards. Interest rates are very high
on credit cards. Sometimes they are 18
percent. Sometimes they are 20 percent.
If I borrowed money at 18 or 20 percent,
I’d be broke. So if I had one piece of
advice for young people generally it
would be to just avoid credit cards”.
Credit cards may be simple to acquire
but are also really easy to misuse – so
for the sake of your finances you should
always use them with care.
Matt Reynolds is an award winning
plumber who writes about the game as
an industry insider. You can connect with
him on Twitter @MrMattReynolds or find
him as the Director of XRM Plumbing
Services on LinkedIn.
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Get paid
on the go
We’ve got the scoop
on mobile payment
systems and how
they can benefit your
business.
You’ve got one of the best jobs in the
world, there’s no doubt about that. But
what’s even better? Getting paid to do it,
of course!
Back in the dark ages, cash and cheque
were the only payment options –
although in some circles, we hear a
case of beer was also considered legal
currency. Then credit cards came
along. But now there’s this newfangled
thing called mobile payment. So, if you
haven’t had a stickybeak at it already,
you’ve come to the right place.

Mobile payment systems involve a
customer using a mobile phone to make
a payment and/or you using your mobile
phone or a digital payment device and/or
system to accept a payment.

find yourself – so if you get a call from
a customer looking for a favour, you
can check right there and then whether
they’re up to date with their payments
before you commit to that next job.

iPayment MobilePay, Square, Smartpay,
PayPal Here, Google Wallet – the list goes
on – there are many different mobile
payment systems available, each with
slightly different features and benefits.

Of course, all of these things come
at a cost – but consider the
benefits these mobile payment
options deliver because they
might just outweigh any
costs.

Now, before you throw your hands in the
air and say none of this is for you, if you
give your customers more ways to pay,
then there’s more chance you’ll get paid
sooner. Plus, mobile payments can help
reduce the time you spend on admin
– now that’s got to make you happy!
Some mobile payment systems even go
so far as to create paperless estimates
and invoices and email them to your
customer on the spot.
You can also track outstanding payments
and manage them from wherever you

As with any big decision
though, don’t make it
on your own. Talk to other
business owners you know who
might already have a mobile
payment system in place, and ask
them how it’s all working out for
them. Or drop in to your bank
and bend the ear of your business
banker – they’re sure to have plenty
of advice to offer.
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Look on the bright side!
The difference between business failure and business
success could be a positive attitude.
Your mission, if you choose to accept
it, is to achieve business success! As
a business owner, you are the most
important asset in this mission. You
know the business better than anyone
else and have the power to influence
your staff and customers – which is
why a positive attitude could mean the
difference between failure and success!
Successful business owners often have
a similar outlook that helps them to
succeed:
• They’re problem solvers
Successful business owners set out to
solve problems, not sell products and
services. Sure, a customer might ring
you because they want a new water
heater installed, but what they really
want is someone to give them hot
water again. If you can identify your

customer’s real needs, you can sell to
their emotions and seal a great deal.
• They view every glass as half full
There will be days when you have
problems but successful business
owners look at every problem as an
opportunity. If you do the same, then
you’ll turn that problem into a win.
• They focus on the bigger picture
It’s easy to get bogged down in
everyday tasks but it’s important
to step back and look at the bigger
picture. Are you getting any closer to
achieving your big dream or goal? Or
do you need to sit down and revaluate
your plan? Successful business owners
keep their dreams and goals at the
front of their mind and let it drive
them and their business forward.

• They have a plan but are flexible
to change Successful business owners
know that no matter how well they
plan, things can and will go wrong and
that it pays to be flexible. The more
agile and flexible you are to change,
the greater your chances of success!
• They rest and recharge Working
less might seem like the opposite
of success, but successful business
owners take regular breaks to rest and
recharge. It’s easy as a small business
owner to pour everything into your
business but this can be at the cost
of your health and will ultimately
become a barrier to your success.
So make sure you set aside time to
rest and recharge and you will
be much better equipped to
succeed.
So there you have it – with the
right attitude, success will surely
follow. Mission accomplished!
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PEOPLE & EVENTS

Tradelink and Master Plumbers
OHS Business Breakfast
The Master Plumbers’ final Business
Breakfast for 2016 – sponsored by
Tradelink – was truly an event to
remember. The panel of experts and
room full of guests were up bright and
early to attend the closing Business
Breakfast of the calendar.
The networking event, held on
24 November at The Cube in Federation
Square in Melbourne, focused on the
theme of Occupational Health and
Safety and was hosted by triple Olympic
gold medalist and member of the
‘Oarsome Foursome’, Drew Ginn.
Members listened as Drew recounted his
inspiring story of recovery, rowing and
reaching goals. He also passed around
his impressive collection of Gold, Silver
and Bronze medals, which turned out to
be heavier than expected to those who
had never held Olympic glory in their
hands before. Drew’s talents don’t just
stop at rowing – his unwavering energy
and tireless dedication make him an
inspiration to many and his engaging talk
really set the tone for the morning.
To kickstart the Occupational Health
and Safety theme, Steve Thornley,
WorkSafe Group Leader of Hazardous
Industries, gave timely advice about
safer options for working on roofs or
at heights. He also presented some
smart guidelines for reasonable practice
to work safely at heights. WorkSafe
Construction Program Manager,
Dermott Moody, joined Steve at the end
of his presentation for an informative
Q&A session.
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Next up was Peter DiBiase, WorkSafe
Improvement Programs Officer,
who spoke about the prevalence of
injuries among younger members of
the workforce. With so many young
apprentices employed in the plumbing
industry, this was a great opportunity
to find out what inspectors are on the
lookout for. Members received takeaway
tips for promoting a safer culture
in the workplace, with an emphasis
on reaching out to those with less
experience – after all, younger workers
are at a much higher risk of being
injured than more experienced workers.

Want to be a part of Master
Plumbers’ and Tradelink 2017
Business Breakfasts?
If you’re in Victoria, the 2017 Master
Plumbers’ and Tradelink Business
Breakfasts are coming to you! Thanks
to Master Plumbers’ Member feedback,
we’re taking meetings out of the inner
city and focusing on metropolitan areas.
The first Business Breakfast of the year
was held on 23 February in Essendon
Fields with an Industrial Relations theme
– a great way to kick things off! Why
not join us for our Marketing themed
Business Breakfast in Glen Waverley on
18 May?
If you’re interested in attending one
of the upcoming Business Breakfasts,
check out the dates in What’s Happening
on page 34 and email membership@
plumber.com.au to register your interest.
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Inquiry finds late payments to
small business a big problem
Following up on the article in our Summer
2016 issue about an inquiry into late payment
practices, Australian Small Business and
Family Enterprise Ombudsman, Kate Carnell,
gives us the scoop on the early findings.

“Almost 70 percent (of small
businesses) report that the practice
has reduced business profitability, with
many business owners saying it has a
serious impact on their mental health
given the added stress and anxiety late
payments – and the associated cashflow problems – can trigger,” ASBFEO
Kate Carnell said.

Early findings of an investigation into
payment times and practices have
confirmed that big businesses and some
governments are taking longer than ever
to pay small businesses.

“When it comes to payment terms,
based on the inquiry survey data, it’s
becoming quite clear that big businesses
– particularly large multi-nationals – are
exploiting the power imbalance that
exists in their relationship with small
business people who simply aren’t in a
position to argue for better payment
times – or to demand immediate
payment – for fear of destroying their
relationship with the larger company.

Results so far from the inquiry – which
is being conducted by the Australian
Small Business and Family Enterprise
Ombudsman (ASBFEO) in partnership

with other small business organisations
– has found almost 50 percent of small
businesses experience late payments on
at least half of the bills owed to them.
The inquiry has also found the practice
of late payments is getting worse, with
around 60 percent of small businesses
reporting an increase in the trend over
the past 12 months.

“The inquiry has also found the practice
is not limited to one sector, with the
impact of extended and late payments
rippling through the entire economy.”
But it’s not all doom and gloom! Once
the inquiry results are finalised, ASBFEO
will be looking into possible ways to fix
these issues. Stay tuned for updates!

WHAT'S HAPPENING
Here’s a list of not-to-be-missed events happening in April and
May 2017!

QLD
27 Apr

Info Seminar – Rockhampton Leagues Club,
Rockhampton

12 May

Plumbing & Gas Breakfast Expo and Bowls
Day – North Mackay Bowls Club, Mackay

16 May

Partners in Plumbing Small Business Lunch
– Brisbane

19 May

Plumbing & Gas Breakfast Expo and Golf Day
– Toowoomba City Golf Club, Toowoomba

SA
5 Apr

Plumbing & Gas Roadshow – Berri

12 Apr

Plumbing & Gas Roadshow – Murray Bridge

10 May

Plumbing & Gas Roadshow – Kadina

17 May

Plumbing & Gas Roadshow – Kangaroo Island

24 May

Plumbing & Gas Roadshow – Noarlunga

31 May

Plumbing & Gas Roadshow – Thebarton

VIC
18 May

Master Plumbers & Tradelink Marketing
Business Breakfast – Riversdale Golf Club,
Mount Waverley

29 May

Master Plumbers Bendigo Forum – National
Hotel, Bendigo

Dates subject to change. Visit your local Master Plumbers’ Association website for full details.
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Free Plumber Training

Register your interest at
www.boschoptiflow.com.au

INTRODUCING
THE BOSCH OPTIFLOW

Connectivity
OptiFlow interfaces via
Bluetooth with separate
User or Trade Apps.

Bosch Water App

Bosch ProWater App

The App for consumers lets
the user adjust the temperature,
track energy and water usage,
and keep an eye on costs.

The Installer and Service
App allows plumbers to view
diagnostics and receive
trouble-shooting solutions.

