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Working with healthcare 
professionals
We announced plans to evolve the 
way we sell and market products to 
healthcare professionals to further 
align our company’s activities with 
the interests of patients.

Save the Children
We formed a groundbreaking 
new partnership with international 
charity Save the Children to 
help save the lives of one million 
children over five years.

Transparency in clinical trials
We became the first 
pharmaceutical company to allow 
external researchers to access 
detailed (anonymous) patient-level 
data from our clinical trials through 
a new online system.

About GSK
Our mission

Supporting clinical research
The GSK Award for Research 
Excellence went to Professor Ingrid 
Scheffer for her work helping to 
transform the diagnosis of epilepsy. 
The award includes research 
funding of $80,000. 

Rolling up our sleeves
We spent over 1,200 hours 
volunteering in local communities 
through our corporate volunteering 
program, Orange Day.

The year in highlights
Globally 

Fighting cancer in Vanuatu
We supplied the first round 
of a five-year cervical cancer 
vaccination program in Vanuatu 
and found an innovative way to 
transport the vaccine into the 
South Pacific.

Our mission is to improve the quality of human life by enabling people to do 
more, feel better and live longer. We are doing this by developing innovative 
products and improving access to healthcare for all.

Australia and New Zealand
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Our approach
Transparency pioneers
It is a privilege for us to lead a group of committed 
people who are not afraid to challenge the way we do 
business.

It is a willingness to challenge that drives GSK forward 
to uphold the very highest standards of corporate 
responsibility. It underpins our success. The way we think 
and act every day to make the highest quality medicines and 
healthcare products for people who need them.

This report focuses on the Australian and New Zealand 
business. The global GSK corporate responsibility report 
gives an in depth account of our corporate responsibility 
performance and can be found on gsk.com.

Our promise to do the right thing, all of the time is not 
just echoed from our global head office in London, it is 
embedded in all corners of our company. To deliver this 
promise, it is fundamental our employees have, know, 
understand and demonstrate our values. 

Each year, we are challenged in a variety of ways and 
2013 was no different. This year we faced a number of 
environmental and regulatory issues, but we are proud of the 
way our business responded.

A key part of what we do at GSK is to find solutions 
consistent with the very highest level of good corporate 
practice.

In recent years we have made a number of seismic shifts in 
our business model to be more transparent.

In 2010 we committed to increase transparency in our 
dealings with healthcare professionals, providing public 
information in Australia on how much we spend on our 
interactions. In 2013 we announced our intentions to take 
this one step further by phasing out payments. We have 
also announced we will be removing any financial incentive 
for our sales representatives linked to the sales of our 
medicines. These are industry leading changes.

Our Consumer healthcare business is refocusing attention 
to core healthcare products. Selling our drinks portfolio 
(Ribena and Lucozade) to manufacturer Suntory was a 
difficult decision, but the right thing to do for our business.

Our focus on transparency also extends to our over-the-
counter products and the claims that we make about our 
brands. All communications around our brands, over-the-
counter and pharmaceutical, are developed with care, with 
all efficacy claims and product benefits underpinned by solid 
research and science.

Collectively we invest in community partnerships through 
which we can make the most difference.

Our new global partnership with Save the Children provided 
opportunity for us to unite our 1,500-strong workforce in 
Australia and New Zealand for a common cause. Across our 
sites staff came up with their own fun and novel fundraising 
ideas to raise money that will help save the lives of one 
million children. In 2013, our Australia and New Zealand 
businesses raised $26,000, a testament to the generosity of 
our staff.

We have no doubt this will continue in 2014. We personally 
commit to remaining open to suggestions from our people 
and partners on how we can work better.

Geoff McDonald
Vincent Cotard

Geoff McDonald 
General Manager,  
GSK Pharmaceuticals 
Australia

Vincent Cotard 
General Manager,  
GSK Consumer Healthcare 
ANZ

In recent years we have made a 
number of seismic shifts in our 
business model to be more transparent.
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We are one of the world’s largest science-led global 
healthcare companies. Each year we create innovative 
medicines, vaccines and healthcare products for millions 
of people across the world, helping them do more, feel 
better and live longer.

Our global business
As a global company, we must demonstrate our commitment 
to responsible practices across all parts of our business. 

Our focus is on developing and producing safe, high-quality 
products and making them accessible to those who need 
them regardless of where they live or their ability to pay.

Globally we have an extensive footprint. Our commercial 
business spans more than 150 markets and our 86 
manufacturing sites, over 36 countries. We have major 
research and development centres in the United Kingdom, 
the United States, Spain, Belgium and China.

We consider our people our biggest — and best — asset. 
Every day we rely on our 99,000 employees, their 
knowledge, expertise and enthusiasm to deliver our mission. 

Global business overview

Pharmaceuticals Vaccines Consumer healthcare

Our employees uphold a set of core values: transparency, 
respect, integrity and patient-focus. 

Their adherence to our values ensures we can maintain, and 
build upon, our commitment to responsible business.

This commitment helps us operate more efficiently and 
create the products that people need. It also enables us 
to gain the trust of our stakeholders, and foster the right 
conditions for the growth of our business. 

To read more about our global business visit gsk.com.

£17.9bn 67 per cent
Turnover Proportion of group

We produce medicines to treat a 
broad range of acute and chronic 
diseases. These include respiratory 
disease, cancer and viral infections 
like HIV and lupus. Our portfolio 
includes patent-protected and off-
patent medicines

£3.4bn 13 per cent
Turnover Proportion of group

Our vaccines business is one of the 
largest in the world. We produce 
paediatric and adult vaccines for 
a range of infectious diseases. In 
2013, we distributed more than 860 
million doses to 170 countries. More 
than 80 per cent of these doses 
went to developing countries.

£5.2bn 20 per cent
Turnover Proportion of group

We use scientific innovation to 
develop and market a range of 
consumer healthcare products 
in four main categories: Total 
wellness, Oral care, Nutrition and 
Skin health. Our brands include 
Sensodyne, Panadol and Horlicks.
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Australia and New Zealand
We have more than 1,500 employees based in Australia 
and New Zealand. 

We have four manufacturing facilities in Australia making 
products for more than 30 different countries including 
Bangladesh, Belgium, Italy, Laos, Romania and Turkey. 

Our Pharmaceutical operations including manufacturing, 
sales and marketing run from two locations in Victoria – 
Abbotsford and Boronia. Our Boronia site in Melbourne’s 
outer east, is GSK’s largest manufacturing facility in the Asia 
Pacific region housing 10 innovative blow-fill-seal filling lines 
and two Relenza (zanamivir) lines.

Our Consumer healthcare business is based in Ermington, 
Sydney. At this site we manufacture one of the most well-
known pain relievers in the world, Panadol. Sales and 
marketing for other over-the-counter products such as 
Sensodyne, Biotene, Nicabate, Zovirax, Macleans and 
Polident are also coordinated from this site.

Australia is the only country in GSK’s global network that 
grows and refines poppies, making us a critical link in the 
global medicine ‘food chain’. 

Based in Tasmania and regional Victoria, our Opiates business 
supplies a quarter of the world’s medicinal opiates by 
harvesting around 15,000 tonnes of poppies each year. 

We are the primary supplier of childhood vaccines to National 
Immunisation Programs in Australia and New Zealand 
protecting millions of children every year from diseases 
including polio, measles, mumps and rubella.

In New Zealand today there are two local sales and 
marketing GSK divisions — Pharmaceuticals and Consumer 
healthcare, both situated in Auckland. Our New Zealand 
business also grows and harvest blackcurrants used in the 
production of Ribena.

Beyond our core business units
Our commitment to innovation and improved healthcare 
in Australia stretches beyond our core business units. We 
also have representative teams from our joint ventures and 
subsidiary businesses that further our work in health research.

Medicines Research Unit
Our dedicated clinical pharmacology unit is based at the 
Prince of Wales Hospital in Sydney. It provides us with 
access to a comprehensive range of medical services 
and research facilities within a large teaching hospital. 
A number of Phase 1 and Phase 2 clinical trials are 
conducted in this location where both patients and healthy 
volunteers are included.

All of our clinical trials are conducted to strict ethical 
standards as defined by ICH (E6) GCP, the National 
Statement on Ethical Conduct in Research Involving 
Humans (issued by the National Health and Medical 
Research Council in Australia), and other applicable 
regulatory requirements. This ensures the safety and 
well-being of study participants, their rights, and the 
confidentiality of their data and personal information. 

ViiV Healthcare
ViiV Healthcare is a global specialist HIV company 
jointly established by GSK and Pfizer in 2009. Global 
pharmaceutical company, Shionogi, joined ViiV Healthcare 
in 2012. ViiV is dedicated to delivering effective new HIV 
medicines and to provide support for the communities 
affected by the epidemic.

ViiV Healthcare Australia has been involved in supporting 
research through investigator initiated and pivotal clinical 
studies and operates its sales and marketing function from 
our Abbotsford office.

Dermatology R&D
The Stiefel Centre for Formulation Innovation is housed 
within Stiefel Research Australia — a GSK company. 

Based in the Melbourne suburb of Rowville, the Centre has 
more than 26 years’ experience in formulation development. 
It has a strong history and reputation in developing 
innovative and patented drug delivery technologies and 
products in the field of dermatology.

Today, the Centre for Formulation Innovation is dedicated 
to advancing topical drug delivery through a formalised 
innovation program. That program seeks to develop ‘best-
in-class’ dermatological products and innovative new drug 
delivery platform technologies.

Local business overview

David Herd, Director Healthcare Environment, Pharmaceuticals
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Pharma including manufacturing $989 million* 
Consumer including manufacturing $336 million*
Opiates $89 million*

 Pharma $85 million^

Consumer $56 million^

Blackcurrant farming $13 million^

Australia New Zealand

Key figures

^ New Zealand dollars

Note: Figures reported are correct at the time of publication.

(Total 1,495)

817678

(Total 94)

1975

Employee numbers

Business by turnover

(Total 1,495)

817678

(Total 94)

1975

Employee numbers

Business by turnover

Debra Ong, MIPVQ Manager, Pharmaceuticals

Research and Development investment

$51 million*

Pharmaceutical and medicinal exports

$515 million*

* Australian dollars

Note: Figures reported are correct at the time of publication.

Research and Development investment

$4.5 million^ 

Note: No manufacturing in NZ

Pharma including manufacturing $989 million* 
Consumer including manufacturing $336 million*
Opiates $89 million*

 Pharma $85 million^

Consumer $56 million^

Blackcurrant farming $13 million^
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Health for all 
We bring health benefits to people around the world 
through our open, flexible and collaborative approach to 
innovation and access to healthcare.

Every day, we find new and innovative ways of tackling the 
many barriers and obstacles to achieving better health. 

The way that we work with others, our focus on listening 
and our flexible approach to doing business benefits our 
business, our shareholders and our society.

We are committed to making our products accessible and 
affordable for the people who need them while generating 
the returns we need to invest in research and development, 
and grow our business. 

Improving global healthcare
Globally, 2013 marked a milestone year in our efforts to 
improve healthcare in developing countries.

Improving access to medicines and vaccines for diseases 
that disproportionately affect disadvantaged and 
impoverished communities remains a focus for us. In 2013 
we continued to advance healthcare programs across 
malaria, neglected tropical diseases, HIV and tuberculosis. 
We did this by collaborating with organisations such as 
the Bill and Melinda Gates Foundation, the World Health 
Organisation, AMREF, the GAVI Alliance as well as other 
pharmaceutical companies.

Global partnership
In May, we announced a ground-breaking partnership 
with international children’s charity Save the Children – 
to save the lives of one million children

By combining our expertise, resources and capabilities 
we will save the lives of some of the world’s poorest 
children. Over the course of our five-year partnership 
we will seek to improve access to healthcare by 
training thousands of healthcare workers, widen 
access to medicines and vaccinations and develop 
new and innovative ways to treat malnutrition and 
preventable diseases. 

Our staff in Australia and New Zealand played their part 
during 2013 by holding a range of fundraising initiatives 
reaching a combined total of more than $AUD26,000. 
Fifty per cent of money raised will stay in the country in 
which it was raised, with the remaining funds invested 
in global partnership activities.

 See page 16 for more details.

By combining our expertise, resources 
and capabilities we will save the lives 
of one million children.
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Access to healthcare
We added two new vaccines to the National 
Immunisation Program in Australia, one of which 
reduced the number of injections children need by 
the age of four, while still offering protection against 
the same number of serious diseases. In 2013, 
GSK supplied more than half of the major vaccines 
included in New Zealand’s National Immunisation 
Schedule, helping to prevent diseases including 
whooping cough, meningitis, pneumonia and reducing 
childhood ear infections.

Health and wellbeing in our communities

Supporting patients
Across our Australian and New Zealand business we 
provided 14 different patient advocacy groups with 
more than $325,000 in grants and donations. 

 See page 8 for more details.

$20,000 grants
We awarded four bi-annual Adult Immunisation 
Grants valued at $20,000 each. They will support the 
expansion or development of community vaccination 
initiatives in Australia. 

 See page 9 for more details.

Investing in innovation

91 studies
Our clinical research teams worked on 91 active clinical 
studies during the year, including studies run from the 
Medical Research Unit at the Prince of Wales Hospital in 
Sydney. This included 30 studies devoted to oncology.

GSK Award for Research Excellence 
We continued to support Australia’s most eminent 
researchers through the GSK Award for Research 
Excellence. In 2013, the award recognised Professor 
Ingrid Scheffer for her work helping to transform 
the diagnosis of epilepsy. Professor Scheffer’s 
clinical research has identified several new epilepsy 
syndromes and discovered new causative genes. As 
a recipient of the award Professor Scheffer received 
an $80,000 grant to progress her research in rare 
childhood epilepsy.

Below: Professor Ingrid Scheffer and GSK Medical Director  
Dr Andrew Yeates

New medicines 
Nine new medicines were approved in Australia by 
the Therapeutic Goods Administration and four new 
medicines were approved in New Zealand by Medsafe. 
This includes new medicines and extended listings for 
oncology, respiratory and rare diseases. In addition 
one of our oncology medicines, Tafinlar (dabrafenib) 
used to treat metastatic melanoma, was listed on the 
Pharmaceutical Benefits Scheme (PBS) in Australia 
giving more access to patients in need.
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Putting patients first

Navigating our health system can be 
a stressful experience, especially if 
you are seriously ill. This makes not-
for-profit patient advocacy groups 
essential for ensuring much needed 
support for patients is met.

Patient advocacy groups work with 
healthcare providers, governments, 
the media and patients themselves. 
They promote improved treatments 
and services, while also raising 
awareness and educating the  
wider community.

GSK supports the work of these 
organisations as a way of giving 
back to the community we operate 
in. But we acknowledge that they 
must remain independent and for 
this reason we limit our financial 
support to no more than 25 per cent 
of each group’s annual revenue. We 
also have clear agreements in place 
outlining how we work together and 
we publically disclose what we have 
funded and the amount.

In 2013, we provided more than 
$325,000 in grants, donations 
and resources-in-kind to patient 
advocacy groups in Australia and 
New Zealand. 

To read more about the projects we 
have supported click here. 

We support a number of important patient advocacy groups 
across Australia and New Zealand, including the following:

Polio Australia
Polio Australia provides quality information and services 
across Australia ensuring that polio survivors have access to 
appropriate healthcare and that healthcare professionals are 
properly informed.

We provided an $8,000 grant for the annual Polio Australia 
Retreat which provides support for those living with the 
effects of post polio syndrome and the late effects of polio. 
We also provided mentoring support for a Polio Australia 
marketing intern during 2013. 

Kidney Health Australia
Kidney Health Australia is a not-for-profit organisation whose 
focus is to promote good kidney health through education, 
advocacy, research and support. 

In 2013 we provided Kidney Health Australia with $5,000 
for the development of patient support materials designed 
to assist patient understanding of kidney cancer and the 
support services available.

Read more
To read more about how we deliver health for all across our 
global business visit gsk.com/responsibility.
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Rozelle Total Health ‘Project protect’
Sydney’s inner west is a multicultural community with 
many residents travelling countries that are considered 
high risk for infectious diseases. Rozelle Total Health 
received one of the four grants to improve education 
around travel health and the infection risks many 
patients face when visiting family and friends overseas.

Adult Immunisation 
Grant recipients

Tasmania Medicare Local ‘Flu vaccination for 
people in crisis accommodation’
Tasmanian Medicare Local has run an immunisation 
program to improve influenza immunisation rates for 
local homeless people in the past.

The GSK Adult Immunisation Grant awarded in 2013 will 
allow this important immunisation program to continue 
into 2014 and ensure continued access for those in need.

Aboriginal & Torres Strait Islander Community Health 
Service (ATSICHS) Northgate ‘Stop the cough’
The pertussis (whooping cough) vaccination is critical 
for people planning a pregnancy or who are already 
expecting. It is also important for their extended families.

In mid-2012 the Queensland Department of Health 
ceased its funded pertussis immunisation program. This 
left clients of ATSICHS Northgate with limited access to 
the vaccination and low awareness around its value.

The GSK Adult Immunisation Grant will allow the health 
service to raise awareness of the vaccination among 
Aboriginal and Torres Strait Islanders.

We continued our support and investment in public health 
campaigns in 2013 through the GSK Adult Immunisation 
Grants. Valued at $20,000 each, these community grants 
are specifically designed to support new or expanding local 
community healthcare programs.

Programs are expected to be innovative, and either lift 
awareness or education about immunisation, or improve 
access to immunisation for a specific group of adults.

2013 Grant Recipients:

Korean Australian Medical Society ‘Improving 
hepatitis B awareness in the Korean community’
Following the exponential growth of the Korean community 
in Australia in recent years, the Korean Australian 
Medical Society identified a need to address community 
awareness on the importance of hepatitis B vaccinations 
in a way that was culturally and linguistically appropriate. 

Using funding from the GSK Adult Immunisation Grant the 
organisation aims to improve understanding and access 
to hepatitis immunisation within the Korean community. 
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Smooth sailing thanks to 
vaccine partnership

At GSK, we are proud of the way that 
we work collaboratively to deliver high 
quality medicines to the people who 
need them.

This meant working with our suppliers 
and others to find a way to deliver 
Cervarix (Human Papillomavirus 
Vaccines Types 16 and 18), a GSK 
vaccine used to prevent early stage 
cervical cancers caused by human 
papillomaviruses (HPV) to women in 
Vanuatu.

Cervical cancer is the leading 
cancer killer of women in developing 
countries like Vanuatu.  
(reference: www.accf.org.au)

Working with Australians Helping 
Abroad, the Australian Cervical 
Cancer Foundation (ACCF) and 
vaccine pioneer Professor Ian Frazer, 
we planned to deliver 9,000 doses 
of Cervarix vaccines to the Vanuatu 
Ministry of Health.

But while delivering the vaccine cold-
chain from European suppliers to 
Australia is well-established, there was 
no process to continue that cold chain 
into the tropical South Pacific.

With no direct flights from Melbourne 
to Vanuatu and our standard coolant 
boxes being too big for domestic 
flights, our logistics and supply team 
needed to rethink how we delivered 
vaccines to this remote location.

Understanding the importance and 
impact of these vaccines, GSK 
suppliers Symbion, DHL and the 
Vanuatu Ministry of Health worked 
together to find a solution, with the first 
delivery of Cervarix reaching Vanuatu 
in early 2013. 

By adapting existing GSK technology 
and processes to new requirements, 
supply chain logistics manager Simon 
Mann and his team ensured the safety 
delivery of vaccines into Vanuatu. Their 
collaborative efforts improves access 
for thousands of women in Vanuatu 
and the potential to be rolled out to 
other South Pacific and Asian markets.

Simon Mann, Supply and Logistics Manager, Vaccines
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Our behaviour
For GSK, how we do things is just as important as what 
we do. We have designed our values-based culture to 
ensure we put patients and customers first every time.

Our core values — transparency, respect, integrity, patient-
focus — guide each of our business decisions.

Underpinning our values is a clear Code of Conduct and 
robust compliance systems. We back this up with the 
training and support that our employees need to make the 
right decision in any given situation.

We are proud to be industry-leaders in transparent and ethical 
behaviour. Community expectations are constantly evolving, 
and our behaviour must change to meet and exceed these. 

In 2013, we announced we would phase out payments to 
healthcare professionals and remove individual sales targets. 

 See page 13 for more details.

Our commitment to transparency means that we require all 
funding that we provide be disclosed – both by us on our 
website and by the recipient organisation. 

Our relationship with patient and community groups is 
subject to stringent guidelines and procedures, with funding 
capped at 25 per cent of an organisation’s total revenue to 
ensure independence.

We expect our employees to live our values, wherever they 
live and whatever their role.

As such, we are disappointed by allegations of fraudulent 
behaviour in our China business. We are taking this matter 
extremely seriously and are co-operating fully with the 
Chinese authorities.

We remain committed to learning from the Chinese 
investigation and will take any steps necessary at its 
outcome. We remain fully committed to China, supporting 
the Government’s healthcare reforms and to supplying our 
products to patients.

As well as our Code of Conduct and other mechanisms 
we adhere to a Global Code of Practice for Promotion and 
Customer Interactions. This code ensures our scientific 
engagement and the marketing of our products is driven by 
our values and requires all promotions, regardless of where 
in the world they are for, are accurate and any promotional 
activity it clearly identified as such.

Unlike many parts of the world, we advertise our 
prescriptions medicines to consumers in New Zealand. This 
activity is carefully regulated by industry body, Medicines 
New Zealand. Direct to consumer advertising of prescription 
medicines is not permitted in Australia.

Living our values
We further integrated a values-based culture across 
the company in 2013. This involved clarifying 
expectations for employees and leaders, and 
simplifying the more detailed policies that underpin 
our Code of Conduct. We also continued to promote 
our Speak Up whistleblowing campaign to encourage 
employees to report violations and concerns. 

Setting standards
We expect those that we work with to adhere to the 
same strict standards as we do. 

A part of this commitment we have developed a 
Third Party Code of Conduct for our suppliers and 
business partners. This code requires the people 
we work with to uphold the same values as we do. 
It also ensures ethical conduct, anti-bribery, fair 
labour, environmental standards, health and safety 
management and quality control. 

In 2013, we introduced third party supplier forums to 
ensure all of our suppliers understand our values and 
their contractual agreements including anti-bribery and 
corruption prevention measures. 

Payments to healthcare professionals

$2,430,545
In 2013, as part of ongoing commitment to 
transparency we paid a total amount of $2,430,545 to 
healthcare professionals and healthcare organisations 
in Australia. This was the fourth year we have declared 
this figure. 
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To read more about how we approach our work visit  
gsk.com/responsibility.

Research practices
We conduct trials according to the International 
Conference on Harmonisation’s Good Clinical Practice 
guidelines. All trial protocols are reviewed by an 
independent ethics committee – made up of members 
of the public, medical professionals and scientists. This 
committee has the power to reject or stop a clinical 
trial. Employees must complete training on Good 
Clinical Practice before undertaking any roles related 
to GSK-sponsored clinical research.

In 2013, GSK’s Australian and New Zealand business 
managed 91 studies in this way.

Meet Carolyn Tucek-Szabo

Head of Regulatory Affairs for Pharmaceuticals in 
Australia and New Zealand, Carolyn Tucek-Szabo 
shares her thoughts on working for GSK and adhering 
to our company values.

“Regulatory approval tells physicians that a medicine 
is safe and effective for its approved usage. Knowing 
that a patient has the ability to access a medicine  
for their illness from this day forth makes the long, 
often quite challenging road to regulatory approval 
deeply satisfying.

“As an immunologist by training, my life’s goal was 
always to contribute to the improvement in the lives of 
people who were afflicted with difficult, complex and 
often fatal disease. I firmly believe in respecting people 
in all circumstances. Accordingly, I apply scientific 
integrity to everything I discover and share those 
discoveries openly with the global research world. 
GSK’s values allow me to continue on this journey and 
I feel honoured and fortunate to work alongside so 
many people who share the same principles.”

Compliance
Our Global Ethics and Compliance team provides tools, 
oversight and guidance to improve compliance with 
external regulations and internal policies. In Australia we 
follow the industry standards set by Medicines Australia 
and the Australian Self-Medication Industry (ASMI) and 
New Zealand Self-Medication Industry. In 2013, we had 
no breaches for either country.

“I feel honoured and fortunate to work 
alongside so many people who share 
the same principles.”
Carolyn Tucek-Szabo, Head of Regulatory Affairs, Pharmaceuticals, ANZ

Living our values
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Changing the way we  
do business

Ensuring our activities are in our 
patients’ best-interests is critical 
to the way we do business. Ethical 
and transparent conduct is key to 
delivering this promise.

In 2010 GSK Australia committed 
to publically disclosing how much 
we pay healthcare practitioners 
and healthcare organisations and 
championed this transparency for all 
pharmaceutical companies. 

In 2013 we took the next step in 
demonstrating our commitment by 
announcing further changes to the way 
we sell and market our products to 
healthcare professionals. We believe 
these changes will provide greater 
transparency in our relationships.

We have decided to phase out 
payments to healthcare professionals 
for speaking engagements and medical 
conference over the next two years 
and have elected to remove individual 
sales targets as a basis for employee 
compensation from the start of 2015.

Healthcare professionals who conduct 
GSK-sponsored clinical research, 
advisory activities and market research 
will be compensated but we are also 
looking at new and better ways to 
provide healthcare professionals with 
product information and ongoing 
medical education.

It is important that we continue to 
challenge our business model at every 
level to ensure we respond to the 
needs of patients and meet the wider 
expectations of society.

These changes will give greater 
confidence to the community that our 
interactions focus on patient needs.

We plan to implement further changes 
to modernise our relationship with 
healthcare professionals. These will 
bring greater clarity and confidence 
that whenever we talk to a doctor, 
nurse or other prescriber, it is patients’ 
interests that always come first. 

* Policies for GSK’s Global Code of Conduct 
and Third Party Code of Conduct can be 
downloaded from gsk.com. Details relating 
to the disclosure of clinical trial information, 
counterfeiting, animal research and 
pharmacovigilance can also be found on that site.

Corporate Responsibility Highlights Report 2013 GSK Australia and New Zealand  13

http://gsk.com


Our people
Our people and the communities in which we operate 
are essential to our success. We focus on building their 
individual capabilities, and aim to support and empower 
them to be the best they can be.

Living our mission starts from within, and for us that means 
improving the health and well-being of our employees. We 
provide processes, systems and support services to enable 
out employees to manage the day to day demands of their 
work and the challenges they face. 

Across our business we aim to be inclusive and accessible as 
an employer to people from all backgrounds. We know we get 
the most from people by helping them thrive as individuals.

We are also committed to developing the capabilities and 
careers of our people and offer a variety of learning and 
development programs to help them progress along their 
career trajectory.

Globally inclusion and diversity remained a key focus in 
2013. The proportion of women in management positions 
across our global business rose marginally from 40 per cent 
in 2012 to 41 per cent in 2013. Women now represent 
21 per cent of our Corporate Executive Team. We were 
successful in exceeding our goal to achieve 25 per cent 
female board representation. In 2013, we had five female 
non-executive directors, making up 33 per cent of the Board.

We provide our employees with access to employee 
assistance, flexible working hours, discounts on products, 
paid parental leave, health and wellbeing programs and 
community involvement programs.

It is important to us that our people feel proud of the work they 
do, the company they work for and the difference they make. 

We are dedicated to giving something back to the 
communities in which we operate. Our contribution and 
investment in this area grew at a global and local level. 

Our global community investment totalled £221 million, up 
from £206 million in 2012. 

In 2013 our humanitarian product donations totalled £3.8 
million. These donations were distributed in 87 countries by 
our partners AmeriCares, Direct Relief, IMA World Health, 
MAP International. 

During the course of the year 99 employees from the global 
business, including one from Australia volunteered through our 
skilled volunteering program PULSE. The PULSE Partnership 
Program gives employees the opportunity to work full time for 
three or six months with a not-for-profit to help address global 
healthcare challenges while developing their leadership skills. 

Our Partner’s Perspective

CFO for Save the Children Australia, Alistair Brown 
shares his thoughts on the impact of hosting a GSK 
PULSE volunteer.

“The finance department at Save the Children Australia 
was fortunate to have Lisa, a PULSE volunteer from 
GSK assist in reducing the time spent on month end 
closure, which is a significantly time consuming process 
for our finance department.
“In the three months Lisa worked with us we made a 
number of changes to our processes and worked with 
the team to transfer these skills so they could continue 
to use them in the future. 
“GSK’s PULSE volunteer program is a great example of 
how corporate and community partnerships can deliver 
value outside traditional support.”

Photographer: Sonya Sleep
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Bushfire response 
In October we partnered with the Asthma Foundation 
New South Wales (NSW) and the Pharmacy Guild 
of Australia to provide asthma medication to people 
affected by the Sydney bushfires. We also worked with 
St Vincent de Paul Society NSW to supply consumer 
products to those impacted.

Inclusion and diversity
Our manufacturing site in Boronia focused on 
improving gender balance in its senior leadership team 
and site staff in 2013. The site’s leadership team is 
now 40 per cent women compared to 100 per cent 
men in 2010, while the site is now more than 40 per 
cent female, up from 25 per cent in 2011/12.

Education
We understand the importance of place in our 
community and the role we can play within this broader 
framework. As such, we were proud to award a 
capacity building grant to an Indigenous postgraduate 
researcher from The University of Melbourne, valued 
at $20,000. The grant is a key deliverable under 
GSK’s Reconciliation Action Plan. GSK was the first 
pharmaceutical company to join the program in 2012.

Health and safety, and wellbeing
More than half of our Australian-based employees 
engaged in some way with our health management 
program. This program provides health information and 
screenings, workshops, massage, yoga classes, and 
lunchtime low-impact exercise routines. It also includes 
one-to-one coaching used to encourage and help 
employees achieve positive health outcomes.

Local community investment

Over $300,000
GSK Australia and New Zealand provided $306,327 
in charitable donations to organisations such as Save 
the Children, the Royal Flying Doctor Service, KidsCan 
NZ and Youthline. Product and in-kind donations made 
to communities accounted for $55,000 of this. This 
figure increased from 2012, after implementing new 
processes and partnerships for donating surplus and 
freight-damaged stock from our Consumer healthcare 
business. 

Volunteering

1,200 hours
Our major corporate volunteering program, Orange Day, 
enables our employees to develop their skills, broaden 
their perspectives and make a valuable contribution to 
communities throughout Australia and New Zealand. 
In 2013, our employees spent over 1,200 hours 
volunteering. This figure is down from 1,500 hours in 
2012. Programs to encourage community engagement 
and accurate reporting of volunteer activity will be rolled 
out during 2014 to address this decline.

 See page 16 for more details.
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  Pharmaceutical 60.0%
Consumer healthcare 19.2%
Manufacturing including opiates 10.6%
Other 10.2%

  
  
  
  

Working global, giving local

Our employees in Australia and New Zealand took on 
many different roles as part of the 1,200 hours they 
spent volunteering in 2013. Some of their work included:
• Assisting at a pet rescue centre, cleaning shelters, 

feeding and walking the animals
• Helping local rangers to remove noxious weeds 

and landscape around a visitor centre
• Supporting a fun day for a foster care organisation, 

including developing prize packs for foster children 
and food packs for families

• Assisting at a local op shop which raises funds for 
mentally disabled senior citizens 

• Sorting knitted goods to be shipped to Afghanistan.

Orange Day staff engagement
Australia and New Zealand

To read more about our people and community work in 
Australia visit gsk.com/responsibility. 

Save the Children Fundraising
Our new global partnership with Save the Children 
provided opportunity for us to unite in Australia and 
New Zealand for a common cause. For many years, 
different business units opted to support specific 
charities for one-off events. With this change of focus, 
our 1,500 people-strong team has channelled its 
energy and brought about real change in the lives 
of young children. GSK staff instigated a number of 
fun and quirky ways to raise money which included 
planking competitions, cake stalls and fancy dress 
days. In 2013, our Australia and New Zealand 
businesses raised $26,000 which we think is a 
marvellous effort.
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Six years after GSK began working with Monash University to 
solve the problems that arise in pharmaceutical production, 
the benefits are well and truly being felt – and noticed.

The Monash-GSK Australian Centre for Innovation and 
Industrialisation received two accolades at the 2013 
Business Higher Education Round Table awards.

These were for Best Technical Collaboration between 
Industry and Academia and Best Research & Development 
collaboration.

GSK’s project manager and technical lead Philip Leslie 
explains what sets this partnership apart:

Q. How would you describe the Monash partnership? 
A. The new buzzword in collaborations is ‘open innovation’ 
and we like to think that we are a very good example of this 
type of collaboration. 

The team at Monash work with us to overcome production 
issues that may come up at our manufacturing site in 
Boronia and support us with new initiatives to improve 
product performance and efficiencies. They also support 

Above: Geoff McDonald (GSK), David Morton (Monash University),  
Philip Leslie (GSK), Bill Charman (Monash University).

Getting together,  
the best medicine

our global research and development teams by looking at 
new products that we could potentially manufacture here 
in Australia.

Q. How long has the partnership been running? 
A. We have been collaborating with Monash for about 
six years and have had a formal agreement around the 
collaboration for about five.

Q. What has the partnership achieved?
A. This project is really changing the way we work. We 
are seeing greater collaboration between Australian 
pharmaceutical manufacturing sites. Scientists are 
working together more closely and sharing information. 
And, importantly, the project is providing greater personal 
development training for GSK staff and opportunities for 
the students at Monash.

There have been many interesting scientific outcomes, 
some of which Monash has published. This has led to 
better product understanding on the material science; the 
manufacturing process; and the ultimately interaction with 
the patient.

Q. Do GSK employees enjoy participating in the Monash 
partnership? 
A. This has evolved from something that was sort of a 
quirky concept to something that now often comes up in 
day-to-day business and we get asked “could Monash help 
us with this?” So you can see the true partnership and the 
integration of the group into the way we operate.

Q. What has been most rewarding about this project?
A. The biggest reward comes from observing students and 
graduates develop from ‘students’ into ‘scientists’ who 
add value to our business, and other companies around 
Australia and the Asia Pacific region. 
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Carbon reductions

9.3 per cent
Our manufacturing sites have exceeded our global 
energy reduction target of five per cent each year. 
CO2 emissions reduced at our Boronia manufacturing 
facility by 9.3 per cent in 2013. That’s a 31 per cent 
drop since 2006. At Port Fairy, meanwhile, CO2 
emissions fell five per cent last year.

Our planet
We are working hard to reduce our environmental 
footprint. We aim to grow our business while protecting 
the natural resources we all need for the future.

Our stakeholders expect us to, and the long-term success of 
our business depends on it. 

To deliver high quality products to patients and consumers 
into the future, we must protect the natural resources we 
need to make them today.

Already these sources are under threat. The effects of 
climate change and water scarcity present real challenges 
to our future progress in medicines, vaccines and 
consumer products.

It makes sense that we have set ambitious targets for 
reducing carbon, water and waste across our value chain. 
That chain stretches from the sourcing of raw materials, to 
the impacts of our own laboratories and factories, through to 
the later use and disposal of our products.

Our long-term goal is for our global value chain to be carbon 
neutral by 2050.

In 2013 we became the first company to be awarded the 
global certification to the Carbon Trust’s Water Standard 
in recognition of our year on year reductions in water use 
and how we manage and measure water across our  
global operations.

We also reached a tremendous milestone by achieving zero 
waste to landfill at 37 sites.

We are implementing an ambitious program across our local 
manufacturing sites, which will speed up our key energy 
efficiency projects. We are also exploring renewable energy 
options such as solar, biomass and wind. 

In 2013, our Australian manufacturing sites delivered 
significant reductions in energy and water usage, as well 
as landfill waste disposal. We are proud to say that we 
achieved this while at the same time increasing production 
volumes in many areas.

Environmental projects we are exploring or actively 
implementing in our manufacturing sites include:

• Combining heat, power and solar energy

• Biomass energy conversion 

• Wind turbine power generation

Exploring new technologies
Our manufacturing sites have installed new technology 
to help them meet their CO2 targets. At Port Fairy, for 
instance, we installed a new 95kW photo voltaic solar 
array, a system for biomass energy conversion and 
wind turbine power generation. Solar installations are 
also being considered for Boronia and Sydney as well 
as biomass and wind turbine power generation for the 
Port Fairy site.
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Water

70 per cent 
All of our sites are reducing their water use through 
improved technology, efficient use, as well as 
recycling, capture and harvest of rain water. Our 
Boronia manufacturing site achieved a net reduction of 
six per cent, bringing the total reduction to 70 per cent 
over the last decade.

Zero landfill

26 per cent
GSK has a goal to achieve zero landfill by 2020 
and the Australian manufacturing sites are 
aggressively working towards this target. Our Boronia 
manufacturing site recorded a reduction of 26 per cent 
waste to landfill, with Australian sites overall reporting 
an 11 per cent reduction. Up to 90 per cent of non-
hazardous waste is recycled at each site.

Waste reduction
Our Consumer healthcare business has been a 
voluntary member of the Packaging Covenant since 
2001. This joint initiative with industry and government 
makes us collectively responsible for managing the 
environmental impacts created with packaging waste. 
A copy of our packaging plan can be downloaded 
from the Australian Packaging Covenant.

To read more about we are delivering a sustainable  
and environmentally conscious business visit  
gsk.com/responsibility.
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Recycling every inhaler used in 
Australia over the space of a year 
would save 52,869 tonnes of CO2. 
That’s the equivalent of driving around 
the world 26,490 times. 

Usually inhalers are sent to landfill via 
domestic garbage disposal.

As one of the largest manufacturers 
of respiratory inhalers, we wanted to 
be part of the solution in resolving this 
problem. In 2011 we became the first 
company in the world to set up an 
inhaler recycling scheme, ‘Complete 
the Cycle’.

Over the subsequent two years, this 
innovative program expanded to  
more than 31 cities in the USA as  
well as Chile, Czech Republic, 
Hungary and Australia. 

In 2013, GSK Australia partnered with 
Asthma Foundation Victoria to explore 
establishing this program locally. 

Through a community campaign, 
respiratory patients were encouraged 
to dispose of their used inhalers at 
participating ChemMart pharmacies 
around Victoria. Once collected, the 
inhalers were sorted and, wherever 
possible, the component materials 

were recycled for use in other 
products. Non-recyclable inhaler waste 
was converted to fuel. 

On completion of the pilot program in 
Victoria, the scheme will be assessed 
to with a view to expand across 
Australia and potentially New Zealand. 

By the end of 2015, we hope to have 
collected more than 1.5 million inhalers, 
meaning major savings in terms of 
material waste and carbon emissions.

Breathing new life  
into inhalers
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About our reporting
We report our performance annually in this report as part 
of our commitment to being open and transparent about 
our business activities. Responsible business is also 
covered in our global Corporate Responsibility Report and 
Annual Report.

Data coverage
Data in this report relates to GSK’s aggregate global 
business; pharmaceutical and consumer commercial 
operations in Australia and New Zealand; and manufacturing 
in Australia in the calendar year 2013, except where 
otherwise stated. 

Brand names appearing in italics throughout this report are 
trademarks owned by and/or licensed to GSK or associated 
companies.

Your feedback counts
We welcome your feedback on our responsible business 
performance and reporting. Please contact us at  
cr.australia@gsk.com. 

About this report
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www.gsk.com

Here you will find downloadable PDFs of:

• Annual Report 2013

• Annual Summary 2013

• Corporate Responsibility Report 2013

Contact us
Pharmaceuticals Australia

Level 4, 436 Johnston Street, Abbotsford, VIC, 3067 
Tel: + 61 3 9721 6000 | Fax: + 61 3 9729 5319

Consumer Healthcare ANZ

82 Hughes Avenue, Ermington, NSW, 2115 

Tel: + 61 2 9684 0888 | Fax: + 61 2 9684 1018
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