


Make Good Happen
Good360 is a way for businesses  
to donate brand new unsold goods  
to charities and Not for Profits  
to help Australians in need.

When our founder, Alison Covington, discovered Good360 
in America she was amazed by the scale, innovation and 
efficiency of the charity. AUD$12 billion of goods from 
America’s top brands including Home Depot, Walmart and HP 
have been distributed to 40,0000 US charities.

In Australia we had charities connecting food to people in 
need, but where do all the other goods things go? We needed 
Good360 in Australia as a way for businesses to connect their 
brand new unsold goods with charities and Not for Profits to 
help Australians in need.

In 2015, we launched Good360 Australia with big goals – 
 we want to distribute $1 billion of goods to people in need. 

Good360 feels very privileged to have had the support of 
HLB Mann Judd to enable us to implement a national charity 
and Not for Profit Survey to gain a clear understanding of 
their needs. HLB has generously provided access to the 
resources and expertise needed to complete this project, we 
are very appreciative of their generosity.



Purpose of the Survey

*  Good for business. 
Good for charities. 
Good for Australians. 
Good for the planet.

HLB Mann Judd partnered with Good360 to deliver this critical survey with one simple aim – to find 
out what goods the charities need, but cannot afford to purchase.

-  the survey was distributed nationally to the ENFP community1 of 650 charities, Good360 database 
of registered charities and social media networks

-  106 charity organisations responded to the survey

1. See details on back cover
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Respondents by State Organisational Size

What is your charitable purpose?

53%
Advancing social or public welfare

44%
Advancing health

33%
Advancing education

14%
Promoting / protecting human rights

10%
Other

5%
Advancing culture

5%
Preventing or relieving the suffering of animals

5%

4%
Advancing the natural environment

*This purpose must also advance another charitable purpose, 
  for example advancing education

6% Promoting reconciliation, mutual respect and tolerance 
between groups of individuals that are in Australia

Promote or oppose change to law, 
government policy or practise*

$1M+

$250,000 –1M

Less than 
$250,000



The most 
unaffordable 
items are...
• Children’s school supplies

• Men’s clothing
• Women’s personal care

• Babies toys
• Children’s toys

Goods the sector wanted, but could not afford...

10%

Can’t afford 
children’s 

clothing

17%

Can’t afford 
children’s 

school supplies

14%

Can’t afford 
women’s personal 
care items

10%

Can’t afford 
men’s shoes

12%

Can’t afford 
women’s shoes

11%

Can’t afford 
children’s  
shoes13%

Can’t afford 
children’s 
toys

12%

Can’t afford 
women’s 
clothing

500+
registered charity including: 
Anglicare SA, Cancer Council QLD
Jarrah House, Northcott Disability Services
Odyssey House, Salvation Army
Starlight Children’s Foundation

$15 m
worth of goods donated by 
business, including: 
3M, L’Oréal
Linen House, LUSH
Moose Toys, Staples
Woolworths

14,300
boxes of goods  
delivered to charities

829,907
items have gone to Australians in need

Good360 Impact:



The most 
unaffordable 
items are...
• Children’s school supplies

• Men’s clothing
• Women’s personal care

• Babies toys
• Children’s toys

Goods the sector wanted, but could not afford...

12%

Can’t afford 
babies clothing

12%

Can’t afford 
babies nappies

Can’t afford 
men’s shoes

13%

Can’t afford 
men’s shoes

23%

Can’t afford 
office supplies

16%

Can’t afford 
babies toys

20%

Can’t afford 
men’s clothing

28%

Can’t afford 
furniture

21%

Can’t  
afford 
linen

12%

Can’t afford 
cleaning  
products

12%

Can’t afford 
office  
furniture

17%

Can’t afford 
small electricals

25%

Can’t afford 
white goods26%

Can’t afford 
kitchenware

Survey 
Key 
Findings:
- From the largest charitable group, 

‘Advancing social or public welfare’ 
at 53% to one of the smallest groups 
‘Preventing or relieving the suffering of 
animals’ at 4%, need donated office 
supplies to run their organisation and 
reduce the impact on their stretched 
budgets

-  Household goods remain unaffordable and 
the highest demand category

- Charities are struggling to meet the needs 
of the families in their communities



Impact story 1

Helping To Get  
Our Team Mobile
2,000 lives impacted 
OzHarvest Canberra

OzHarvest Canberra has been using Good360 for 
almost 12 months and were alerted to the service by 
the Snow Foundation. The Foundation offered to pay for 
twelve  months registration and some funds for delivery 
charges. Of course we said yes and are so glad we did!

Good360 has been so easy to use, and has also given  
us access to items and equipment our charity needed but  
could not afford to purchase. The great thing about Good360 
is you only pay for the delivery of any item you order. This 
constitutes huge savings for us, savings we can redirect  
to our main objective – food rescue!

From electronic tablets used in the office and food rescue 
vans, to chefs jackets used for our training programs, it’s 
been a huge help! 

catalog.good360.org.au/impactstory/show/index/id/67/

Good news 
impact stories

Impact story 2

Best Foot  
Forward
200 lives impacted 
Dress for Success, Sydney

Our staff arrived at work this morning and WOW! Our 
volunteers were excitedly unpacking the Shoes of Prey  
shoe donation and they are absolutely stunning! We were  
in desperate need of quality shoes for our clients to wear  
to job interviews and work. These fit the bill perfectly. 

So many of the women that use our service can’t afford  
a quality pair of shoes. We can’t wait to complete their job 
interview outfits with these gorgeous shoes and to send  
them off feeling confident, comfortable and positive on  
the road to employment. 

Thank you to Shoes of Prey and Good360 for all your 
support. These shoes will make a difference in the lives  
of hundreds of women in need across NSW.

 
 

catalog.good360.org.au/impactstory/show/index/id/56/



Impact story 3

Salvaged Furniture 
Fits-out College
300 lives impacted 
Excelsia College

At Excelsia College (formerly Wesley Institute), our students 
come from all walks of life, bringing with them many different 
backgrounds, traditions and experiences. But they have 
something important in common. They are passionate 
about excelling and growing: academically, professionally, 
creatively, personally, spiritually, in their understanding of  
the world and their place in it.

We recently fitted our college with near-new office furniture 
and electronics. Thanks to Good360 and Better Buildings 
Partnership, we have replaced our 65 year old furniture. 
The donation has turned our college into a modern institute 
overnight, boosting morale among staff and students.  
It makes our educational offering even more appealing.

Not only have we benefited greatly from this program but, 
by receiving this donation, we have saved all of this superb 
furniture from landfill. What was an environmental tragedy, 
is now our gift and we are most grateful.

catalog.good360.org.au/impactstory/show/index/id/46/

Impact story 4

Christmas in July!
100 lives impacted  
The Palngan Wurnangat 
Association

The Palngan Wurnangat Association is an independent 
Indigenous women’s association in Wadeye, 400km from 
Darwin. We carry out a range of community improvement 
and economic development initiatives.

Receiving our order from Good360 was like Christmas in 
July! We are by no means an affluent community. Put simply, 
there is no way that most people could afford products of 
this quality. That’s why I’m so excited about distributing 
these items.

All the products we ordered were selected very carefully  
and will be put to good use. We’re going to use the stationery 
to create artworks, bath products as incentives and make 
clothing packs to be used in our Safe House for women 
fleeing domestic violence.

We’re a long way from anywhere, so freight alone usually 
costs a lot. This represents a phenomenal saving for 
the PWA. 

catalog.good360.org.au/impactstory/show/index/id/15/

More  
good news



 

Doing good: 
Exclusive Not For Profit 
Community “The ENFP”
HLB Mann Judd partners and staff are deeply committed to 
Australia’s growing NFP sector. In 2010 the firm founded the 
ENFP (Exclusive Not-For-Profit) Community which provides 
significant benefits to the sector.

Through our desire to partner with the sector, we developed 
a program of 5 boardroom briefings per year, a quarterly 
newsletter and an exclusive online community for over 
500 strategic leaders in the NFP sector across Australia  
and New Zealand.

The ENFP has created a forum of collaboration for those 
working in the NFP sector.

The group is limited to those working in the NFP 
sector which allows members to openly share and 
discuss challenges. Briefings are usually held on a 
Wednesday over lunch and feature informative speakers. 
As a collaborative community we often engage in lively  
forums with differing views. 

HLB Mann Judd
HLB Mann Judd is a specialist 
Accounting and Advisory firm for 
Charities and the Not-For-Profit sector.

Darryl Swindells
Head of Not-For-Profits

T 02 9020 4065
E  dswindells@hlbnsw.com.au

Tony Fittler
Managing Partner  
and Australasian Chairman

T 02 9020 4000
E  tfittler@hlbnsw.com.au

Kim Kelloway
Head of Clients and Markets

T 02 9020 4285
E  kkelloway@hlbnsw.com.au

Good360
Good360 is a Not-For-Profit with 
DGR status, by donating cash, 
product or time you become an agent 
for good.

Good360 is good for business, good 
for charities, good for Australians and 
good for the planet

Alison Covington
Founder and MD

T 02 8594 3600
E  alison@good360.org.au
W good360.org.au


